Maruti Suzuki to rebrand its sales channel, introducing “Maruti Suzuki ARENA”

Aug 30, 2017

Leverages the power of digital technology to serve, excite and delight customers

New Delhi: Maruti Suzuki India Limited today announced transformation of its retail network across
India. The new showrooms, christened Maruti Suzuki ARENA, will sport modern looks and offer a
warm, friendly and comfortable environment to the customers. Leveraging the power of digital
technology Maruti Suzuki ARENA promises to serve and delight customers in several ways.

With Maruti Suzuki ARENA in place, the Company will have four distinct retail channels: Maruti Suzuki
ARENA, NEXA, Commercial and True Value, addressing needs of all customers.

Maruti Suzuki ARENA connotes a place where people come together and experience something
exciting.

Digital integration is a key differentiator at Maruti Suzuki ARENA. Customers can now experience the
convenience of booking their cars or even personalizing through an all-new website. This is poised to
strongly connect with the young and do-it-yourself generation of customers and delight them. This
experience travels seamlessly to the showroom through the advanced navigation portal.

| KEY HIGHLIGHTS /[

we:

USER FRIENDLY NEW WEBSITE YOUNG, TRENDY & VIBRANT NEW LOOK ADVANCED NAVIGATION PORTAL
Unique online experience with do-it-yourself features A new corporate identity with dynamic facade Seamless integration of online & offline registration

INCLUSIVE PRODUCT VISION SCREENS UNIQUE PERSONALISATION AT YOUR FINGER TIPS CAFE & CONSULTATION ZONE
Explore cars using the interactive touch screens Experiment with accessories with the help of a stylist A dedicated café & sitting area for smart conversations

Introducing Maruti Suzuki ARENA, Managing Director and CEO of Maruti Suzuki, Mr. Kenichi
Ayukawa said, “Maruti Suzuki ARENA is at the core of our strategy to transform our network and meet
customer expectations. Maruti Suzuki ARENA will enhance transparency and delight customers with an
exciting purchase experience, seamlessly from the digital space to physical showrooms. | am sure it will
create a lasting relationship with our customers. With Maruti Suzuki ARENA, we take an important step
forward in our journey of transformation.”

Nearly 75% car buyers in India research online before they decide on a purchase. At Maruti Suzuki
ARENA, customers who register on the website can start their journey seamlessly in the showroom by
entering their mobile number on the Navigation Portal. They can explore the entire product portfolio,
through interactive Product Vision touch screens at the showroom. A dedicated Personalization Zone




with car configurators will enable customers to electronically personalize cars by a mix and match of
accessories.

Technology will also assist the Relationship Managers who, equipped with tablets and an app, will
showcase the wide range of Maruti Suzuki products and variants to customers for ease of comparison.
Information on tab will enable the Relationship Managers to address customer queries promptly.

The new showrooms will have a dynamic facade with a trendy blue signature design element and an
Active Experience Terrace. Valets will greet car buyers in this space.

A Coffee Consultation Area and an Owners Lounge will set the mood for friendly conversations. The
overall experience will make the customer feel special.

Maruti Suzuki ARENA is a part of Company’s Transformotion 2.0 initiative. It is built on the pillars of
design, technology and experience. The modern showrooms are spacious and designed in a way to
indulge customers in a friendly and warm environment. Simultaneously, Maruti Suzuki ARENA is
powered by technology to use the digital medium to connect with the customers.

This transformation is built on continuous research, listening to customer voice and anticipating future
trends. The effort is to be in sync with ever evolving customer needs and offer them experiences at par
with global benchmarks.

The Company targets to set up over 80 Maruti Suzuki ARENA by March 2018. Progressively, existing
showrooms across India will focus on extending the Maruti Suzuki ARENA experience to customers.

Click here for hi-resolution images of Maruti Suzuki ARENA:
https://www.flickr.com/gp/126049010@N03/nuRJ83
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